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1. Semester: Electives
2. Subject Code: HSBC - 41		
3. Course Title: Marketing Management for Engineers
4. Contact Hours: 			L:T:P	3:0:0	Credits: 03
5. Objective: To gain basic knowledge about the value creation and practice basic marketing strategies in Engineering profession.
6. Details of Course
	S. No
	Contents

	1
	Marketing- Definition-Core concepts in Marketing - Marketing Planning Process-Marketing Engineering Approach-Trends that favor Marketing Engineering- Tools for marketing Engineering

	2
	Customer Value Assessment and Valuing Customers-Concept of Customer Value-Approaches to measuring customer value,-valuing customers and customer life time value- code of ethics and professional conduct

	3
	Buyer Behavior-Consumer Behavior- Consumer buying process model-What Influences Consumer Behavior-Key Psychological Processes-The Buying Decision Process: The Five Stage Model-Other Theories of Consumer Decision Making

	4
	Generic Marketing Strategies-Defining Market Segmentation-Bases of segmentation -Evaluation and Targeting Market Segments-Brand Positioning and Differentiation- Translating preference to choice

	5
	Marketing Mix- Pricing decisions- classical economic approach- Cost-oriented Pricing- Price discrimination- Pricing product lines- Marketing Strategies- Collaboration- Joint Ventures- Diversification- Integration and Divestment

	6
	Marketing Information System- Role of Marketing and engineering data in Managerial Decision Making Process- Developing a strategic marketing plan for engineering services and technological enterprises




Reference books

Philip Kotler and Kevin Keller, Marketing Management, 15th Edition, Pearson Education Ltd. 
Gary L. Lilien and Arvind Rangaswamy, Marketing Engineering, 2nd Edition, Trafford Publishing.
Gary L. Lilien, Arvind Rangaswamy and Arnaud De Bruyn, Principles of Marketing Engineering, 2nd Edition
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